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The focus of this research is in the area of the effect of Facebook as an advertising tool in Egypt. Such a
study is important in order to maximize the benefits that marketers can get from the successful use of
Facebook as a tool of advertising for their products or services, being of high popularity recently in Egypt
among younger and older ages with no restrictions of use to a certain demographic class. The research
methods consisted of a wide review of relevant literature coupled with collection and analysis of empirical
data. The latter is based on a survey of 400 Facebook users from Cairo and Alexandria governorates. The
research adopted the quantitative approach to examine the relationship between Facebook and advertising.
To achieve the research objectives and verify the proposed hypothesis, descriptive analysis used to test the
feel of data, Cronbach's alpha to ensure reliability of data, factor analysis for the reduction of variables and
regression analysis for testing hypothesis. The research provided evidence that Facebook has a significant
effect as a tool of advertising as it can stimulate consumption of products and services advertised through it.
The main conclusion drawn from this study is that Facebook in Egypt has a significant effect as an
advertising tool regarding the power it has to stimulate its users to consume the products or services
advertised through it using the socialization and interaction features of Facebook. This dissertation
recommends that Marketers in Egypt must concentrate on the powerful effect of Facebook as a consumption
stimulation as a main aspect when planning for their advertising campaign, using different advertising
models crea
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From reader reviews:

Harold McDonough:

Book is to be different per grade. Book for children till adult are different content. As we know that book is
very important normally. The book Facebook from Socializing to Advertising. An Empirical Study on the
Effect of Facebook as Advertising Tool in Egypt had been making you to know about other expertise and of
course you can take more information. It is extremely advantages for you. The book Facebook from
Socializing to Advertising. An Empirical Study on the Effect of Facebook as Advertising Tool in Egypt is
not only giving you considerably more new information but also being your friend when you sense bored.
You can spend your own personal spend time to read your e-book. Try to make relationship using the book
Facebook from Socializing to Advertising. An Empirical Study on the Effect of Facebook as Advertising
Tool in Egypt. You never sense lose out for everything in case you read some books.

Fidel Auxier:

Information is provisions for people to get better life, information presently can get by anyone on
everywhere. The information can be a knowledge or any news even an issue. What people must be consider
if those information which is inside former life are challenging be find than now's taking seriously which one
is suitable to believe or which one the actual resource are convinced. If you have the unstable resource then
you get it as your main information it will have huge disadvantage for you. All those possibilities will not
happen throughout you if you take Facebook from Socializing to Advertising. An Empirical Study on the
Effect of Facebook as Advertising Tool in Egypt as your daily resource information.

Martha Silva:

Playing with family inside a park, coming to see the water world or hanging out with pals is thing that
usually you will have done when you have spare time, after that why you don't try thing that really opposite
from that. One particular activity that make you not experience tired but still relaxing, trilling like on roller
coaster you already been ride on and with addition associated with. Even you love Facebook from
Socializing to Advertising. An Empirical Study on the Effect of Facebook as Advertising Tool in Egypt, you
can enjoy both. It is very good combination right, you still need to miss it? What kind of hang-out type is it?
Oh can occur its mind hangout guys. What? Still don't have it, oh come on its named reading friends.

Bertram Staten:

Facebook from Socializing to Advertising. An Empirical Study on the Effect of Facebook as Advertising
Tool in Egypt can be one of your starter books that are good idea. We recommend that straight away because
this book has good vocabulary that will increase your knowledge in vocab, easy to understand, bit
entertaining but nevertheless delivering the information. The author giving his/her effort to set every word
into satisfaction arrangement in writing Facebook from Socializing to Advertising. An Empirical Study on
the Effect of Facebook as Advertising Tool in Egypt although doesn't forget the main stage, giving the reader



the hottest as well as based confirm resource information that maybe you can be among it. This great
information could drawn you into new stage of crucial thinking.
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